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ñMobile commerce to grow to $119bn by 2015.ò

1. Mobile Marketing is Booming

The world is moving to mobile, donôt get left behind.

Most companies are 

already adopting 

effective mobile 

strategies to increase 

revenues, augment 

customer acquisition, 

enable mCommerce, 

improve customer 

service and offer an 

enhanced brand 

experience for their 

users.

Source: ABI Research
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2. Mobile Keeps You Connected

Interact with your customers anywhere, and at anytime.

Mobile is the most 

immediate response 

marketing channel 

available. 

It encourages impulse 

buying, viral 

marketing, and can 

result in instant 

customer feedback to 

your marketing 

message.

ñMost Americans canôt imagine leaving home without their mobile phones.ò
Source: neilsen.com
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3. Mobile Enables More Purchases 

Mobile provides real-time, in-store information at the 
Point of Decision (POD).

Source: Motorola
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4. Users Expect Mobile Access

Customers want to find you through their mobile phone.

ñ10.7% of women aged 13-44 have tried to 

browse an online retailer using their mobile 

handset.ò

ñ17.9% of men aged 13-44 have tried to browse 

an online retailer using their mobile handset.ò

Source: ComScore

ñ25% of consumers say they would never visit a 

retailerôs site again (if they had a negative 

experience on their mobile).ò

Source: 2010 YouGov/ BrandbankMcommerceContent Report
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5. Mobile Provides Great ROI

Effective deployment on mobile delivers superior results.

The eBay mobile 

application has had 

phenomenal success 

generating $400 million 

in sales last year.

The most expensive 

purchases using the app 

included a $350,000 

Lamborghini, a Bentley 

and a $150,000 boat.
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6. Mobile Growth is Explosive

Mobile phones are taking over the market with 
incredible speed.

Smartphones are 

set to achieve 

nearly complete 

market 

penetration in 

youth and adult 

sectors within 

three years.

This uptake will 

be driven by the 

need to access 

digital content, 

video, and social 

networks while on 

the move.Sources: IDC, Accenture analysis.  Copyright © 2011 Accenture All Rights Reserved 



- 8 - Copyright 2011 Incelligence, Inc. All rights reserved

7. Mobile Hits Desirable Demographics

Mobile provides a value added mobile experience and 
a powerful marketing touch point.
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